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MEDIA SPONSORSHIP OVERVIEW 
 

FESTIVAL BACKGROUND 
The Utah Pride Festival is a program of the Utah Pride Center, a community-based nonprofit 
organization founded in 1992, whose mission is to provide support, education, outreach and advocacy 
for lesbian, gay, bisexual, transgender, queer individuals and their allies, through programs, services and 
resources.  The origins of Utah Pride Festival date back to 1974, when 200 people gathered in Memory 
Grove for a picnic.  In 1983, a committee formed and obtained its first city permit to hold the event.  
Since that first official event, an estimated 500,000 people have celebrated their “pride” at the Festival, 
with rainbow flag flying over City Hall and local and national celebrities riding in the Utah Pride Parade.  
As the second largest festival in Salt Lake City, our goal is to be recognized as a bona fide cultural 
premier event, providing an opportunity for the greater Utah community to learn more about the 
lesbian, gay, bisexual, transgender, queer (LGBTQ) community – who we are and why we feel proud – 
and to share in that pride over a weekend of wonderful events and exhibitions. 
 

PRELIMINARY SCHEDULE OF EVENTS 

Friday, June 4 7p Grand Marshal Reception Location TBD 
 

Saturday, June 5 2p Pride Interfaith Service Location TBD  
 3p DYKE March/Transgender March Location TBD 
 4p Pride Rally & Opening Ceremonies Location TBD 
 4p Festival Gates Open Washington Square 
 7p Headliner Act North Main Stage 
 9p Club Music Dance Party North Main Stage 
 11p Festival Gates Close 
 

Sunday, June 6 10a Utah Pride Parade Downtown Salt Lake City 
 11a Festival Gates Open Washington Square 
 12p Entertainment Begins Festival Stages 
 7p Festival Closes 
 

WHY SHOULD YOUR COMPANY BE A SPONSOR? 
Being a sponsor of the 2010 Utah Pride Festival makes a tremendous amount of exposure available for 
your business to the LGBTQ communities and their allies.  With an estimated 20,000 people anticipated 
to participate in this year’s celebration, your company will enjoy an excellent opportunity to reach a 
large, diverse, and visible community with a high disposable income level.  The total number of market 
impressions given throughout the festival, reaching the mainstream Salt Lake City metro area, ranges 
into the millions based upon print, television and outdoor advertisements.



 

 

2010 UTAH PRIDE festival PROMOTIONAL OPPORTUNITIES 
Based on your sponsorship investment, your company will enjoy the following sponsorship benefits: 
 

 Logo on Utah Pride Festival Banners (hung by front entrances and stages) 

 Logo on Utah Pride Festival Parade Lead-Off Banner 

 Logo on back of Utah Pride Festival t-shirts 

 Logo or name listing in official festival schedule brochure (20,000 to be distributed through Utah 
businesses, inserted into specialized weekly and monthly publications, and at the festival) 

 Ad in official festival schedule brochure 

 Acknowledgement in select print and broadcast advertising (past placement has included Q Salt 
Lake, In: Utah This Week, SLUG Magazine, City Weekly, Comcast, X96, Movin’ 100.7, KUER) 

 Recognition in media press releases and radio PSAs 

 Complimentary or discounted 10' X 10' vendor booth 

 Complimentary or discounted parade entry 

 Admission tickets to the Utah Pride Festival, Grand Marshal Reception, and VIP Lounge 

 Acknowledgement throughout Festival from stages 

 Hotlink and acknowledgement on utahpridefestival.org 

 Acknowledgement on utahpridecenter.org 

 Use of Utah Pride Festival logo on corporate collateral 

 Listing in Utah Pride Center Annual Report 

 Acknowledgement in "Special Thanks" section of Utah Pride Center newsletter 
 
 

An investment in the 2010 Utah Pride Festival is a must  

for marketers creating strategies to reach the LGBTQ population. 
 

In Utah, the LGBTQ community averages over $55,000 in household income per family, more than twice 

the state average.  More than 60 percent of us are in committed, domestic partnerships, and those of us 

that are single enjoy a better than average discretionary income for entertainment, travel and retail 

purchases.  Recent estimates gauge the LGBTQ market with more than $655 billion in discretionary 

dollars nationwide.   
 

A few interesting LGBTQ statistics: 

 50 percent of LGBTQ adults say they are “very open” about their sexual orientation with the 
people in their lives. 

 56 percent of LGBTQ adults agreed that they “shop at stores that advertise to people like me,” 
as compared to 43 percent of non-gay adults. 

 Nearly all (96 percent) of LGBTQ adults have purchased products or services over the internet, 
as compared to 86 percent of heterosexual adults. 

 73 percent of LGBTQ consumers plan to redecorate their house or apartment 

 43 percent of LGBTQ consumers plan to buy or lease a new car in the next 24 months. 

 Compared to heterosexuals, nearly twice as many LGBTQ consumers have a cable modem. 

 15 percent of LGBTQ consumers are self-employed. 



 

 

2010 MEDIA SPONSORSHIP OPPORTUNITIES 

Utah Pride Festival Media Sponsorship Investment 

 
Diamond Media Emerald Media Ruby Media 

In-Kind Media Sponsorship Value $10,000 and up $5,000 to $9,999 $1,000 to $4,999 

Utah Pride Festival Sponsorship Benefits 
Company Name & Logo Placement on Utah Pride Festival Collateral and Advertising 

(Additional Opportunities May Also Be Available) 

Utah Pride Festival Posters X 
  

Utah Pride Parade Lead-Off Banner X 
  

Official Utah Pride Festival Schedule Brochure 3"x2" Ad 
  

Select Print Advertising X X 
 

Utah Pride Festival T-Shirts X X 
 

Utah Pride Festival Banners (hung at entrance) X X X 

Festival “Thank You” advertisements  X X X 

Opportunities Before, During and After Utah Pride Festival 

Use of Utah Pride Festival logo X 
  

Link on utahpridefestival.org X 
  

Acknowledgement from stages X 
  

Recognition in media press releases X 
  

Vendor Booth 10’X10’ 
50% off 

of rental fee 
25% off 

of rental fee 

Parade Entry X X 
50% off 

of entry fee 

Acknowledgement on utahpridefestival.org X X X 

Utah Pride Festival Events and Materials 

Utah Pride Festival Tickets* 
     *Additional tickets can be made available for give-a-ways 

6 4 2 

VIP Passes to Festival and VIP Lounge 
     (honored both days) 

8 6 4 

Grand Marshal Reception Tickets 4 2 
 

Utah Pride Festival T-Shirts 4 2 
 

Inclusion in Utah Pride Center Publications 

Acknowledgement on utahpridecenter.org X X X 

Listing in newsletters/annual report X X X 
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MEDIA SPONSORSHIP RESPONSIBILITIES 
 

DATE DUE DESCRIPTION 

April 1, 2010 The 2010 Utah Pride Festival Sponsorship Agreement must be completed and received by 

Valerie Larabee, executive director of the Utah Pride Center.  The application is subject to 

approval by the Utah Pride 2010 Executive Committee, and notification of approval should 

be received by you no more than 10 days after the 2010 Utah Pride Festival committee 

receives it or within 5 day of final money collection due date.  Media Sponsors will not 

receive any recognition, including the use of logos on printed/viral materials until the 

agreement is completed and accepted by The Center. To set up an appointment to discuss 

the agreement, contact sponsorship@utahpridecenter.org. 

April 9, 2010 All logos and camera-ready artwork for advertisements, other media, and publications 

must be received by the Utah Pride Center or you will forfeit company name and logo 

placement on 2010 Utah Pride Festival collateral and advertising benefits.  This includes 

the advertisement for the official festival schedule brochure.  Please call contact The 

Center at sponsorship@utahpridecenter.org to discuss any of your artwork needs. 

May 1, 2010 The Parade Entry Application must be received, whether your entry is complimentary or 

you are paying the entry fee.  Register early for best placement.  If you are paying the 

entry fee, your discount will be based the fee at the time your application is received.   

May 1, 2010 The Non-Food Vendor Application must be received, whether your booth space is 

complimentary or you are paying a rental fee.  Register early for best placement.  Media 

Sponsors are responsible for electricity charges in the “Hot/Power Zone.” These costs 

range from $75 to $150 depending on the date your application is received. Your discount 

will be based only the “base fee” at the time your application is received.   

May 1, 2010 In order to participate in the 2010 Utah Pride Festival in a booth space, The Center must 

receive proof of business/organization insurance ($1,000,000 coverage) naming “Utah 

Pride Festival 2010” and the “City of Salt Lake” as additional insured.  Most insurance 

companies will provide this to you free.  If you cannot or do not provide this, The Center 

will refer you to our insurance carrier for a low-cost, day-of policy. 

June 30, 2010 In-Kind Donation Value Statement due to Utah Pride Center 
  
 
 
 

For more information on sponsoring the 2010 Utah Pride Festival, please contact: 
 

Jen Parsons-Soran at sponsorship@utahpridecenter.org  
 

mailto:sponsorship@utahpridecenter.org

